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T he world is changing all around us. A skilled 

population is the key to a country’s sustai-

nable development and stability. We know that 

obtaining a quality education is the foundation to 

improving people’s lives and sustainable develop-

ment. To contribute to skill people over the next 

ten years and beyond, we must look ahead, un-

derstand the trends and forces that will shape our 

business in the future and move swiftly to prepare 

for what has to come. We must get ready for 

tomorrow today. We will make it possible for 

youth and young adults all over the world to gain 

skills they can use in the labour marked or to 

create their own jobs. We will make it possible for 

every person to have lifelong learning opportuni-

ties to acquire the knowledge and skills they need 

to fulfil their aspirations and contribute to their 

societies.  
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Mobile Marketplace for Farmers Offers 

Higher Prices 

By Karl Skaar 

A Kenyan mobile phone platform is offering local farmers access to a transpa-

rent marketplace that offers higher prices for their goods. Twiga Foods sells ba-

nanas and other produce from small-scale farmers to local vendors and markets, 

paying farmers more and selling to vendors for less has been a winning formu-

la—with ripple effects across the entire supply chain. 

Mobile Marketplace Offers Higher Prices for the 

Farmers Goods 
Farmers who sell produce to Twiga now have access to a fair, transparent, mobi-

le marketplace that offers higher prices for their goods. In the past, they often 

lost money, time, and products because sales depended on multiple layers of 

brokers to get their goods to markets and wholesale vendors. Each mediator 

took a cut that ate into their family’s income. 

Photo: Mushy  
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Before Twiga started, the farmers had their brokers, but the price varied greatly, 

and they often don’t get the right price for their products.  Twiga is more orga-

nised in a way that gives more stability. 

 

Besides earning more for their crops, farmers can increase their farms’ producti-

vity as they receive technical advice and financial offerings geared to their 

specific needs. On the other end of the supply chain, vendors benefit from fast, 

free delivery of produce. 

 

Since 2014, Twiga has been bridging gaps in food and market security through 

an organised platform for an efficient, fair, transparent and formal marketplace. 

Today, Twiga source quality produce from thousands of farmers, providing them 

with a ready guaranteed market, and deliver from the pack houses to thousands 

of vendors, at prices fair to everyone. 

 

The system  is transparent and straightforward: 

The farmer signs up to join Twiga: 

 Twiga visits and assesses the farm then adds farmer onto the system. 

 Twiga issues a purchase order to book the produce and indicate the date of 

harvest. 

 Twiga harvests and weighs farmers produce and issues you with a receipt. 

 Farmers receive payment within 24 hours. 

Photo: Pixabay  
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The vendor signs up to join Twiga: 

 Twiga sales representative visits the vendor and registers them onto the sys-

tem. 

 Vendor places the order with the sales representative. 

 Twiga delivers products directly to vendors shops. 

Photo: Twiga 

Besides earning more for their crops, farmers can increase their farms’ producti-

vity as they receive technical advice and financial offerings geared to their speci-

fic needs. On the other end of the supply chain, vendors benefit from fast, free 

delivery of produce. 

 

Since Twiga’s founding in 2014, the company has sold 200 million bananas 

through its mobile-based supply platform. It now offers a variety of fruits and 

vegetables and will add other goods including flour, sugar, and rice by 2019. 

 

Kenya is well-positioned for good progress: it has the largest GDP in East and 

Central Africa and one the most conducive environments for private sector ex-

pansion in sub-Saharan Africa. But the country still faces challenges related to 

accelerating growth and boosting shared prosperity. Poverty among rural far-

mers has been a particularly tricky problem to solve. That’s where Twiga’s mobi- 
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le platform can make a difference as it reinvents both ends of the retail value 

chain. 

Photo: Derejeb  

Long Distance to the Market 
Traditionally, lack of reliable market access for smallholder farmers has impeded 

the economic development of rural areas because farmers often live far from the 

wholesale markets, and it is not feasible for them to deliver their produce di-

rectly. Highly fragmented systems encourage farmers to navigate through farmer 

groups or brokers to get their produce to markets. Fluctuating, non-transparent 

prices are often the result. 

  

One of Twiga’s most significant achievements has been to increase vendors’ ac-

cess to markets—a process that has transformed business. Traditionally, fresh-

fruit and vegetables are delivered by brokers to four Nairobi wholesale markets 

overnight. Informal vendors arrive before dawn to source produce before paying 

for a manual cart-pusher to deliver them to their stall. The process is inefficient, 

time-consuming, and expensive for informal vendors. But because Twiga delivers 

products directly to the vendors’ stalls, vendors save time and money. 
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Over 13,000 farmers and 6,000 vendors in Kenya now work with Twiga—which 

pays 20 to 40 per cent more than brokers and farmer groups and delivers pay-

ment in full within 24 hours through mobile money transactions. This helps far-

mers anticipate income and aids in financial planning. 

  

Strengthening Food Security 
Twiga also plays a critical role in helping Kenya achieve its sustainable develop-

ment goals to make food security and promote sustainable agriculture. Its robust 

logistics and distribution system—including 12 collection centres, a distribution 

centre with cold storage facilities, five depots, and trucks and vans for collecting 

and distributing produce—reduce food waste. The smooth logistics system limits 

Twiga’s post-harvest losses to under 5 per cent, compared with 30 per cent at 

open markets, where farmers typically sell produce. 

Photo: Mushy  
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Twiga’s collection centres, which serve as transaction points for farmers, are staf-

fed with agronomists who provide services that help farmers improve crop 

yields—and, by extension, their incomes. The company plans to add agricultural 

inputs distribution networks, farmer financial services networks, and access 

points for other essential goods. IFC helps ensure that Twiga is providing safer, 

more sustainable food for Kenyan consumers by providing training and on-site 

coaching to Twiga’s farmers. This will raise standards for domestic products, a 

new development in a country where previously only foreign goods set the stan-

dards for quality. 

  

  

 

 

 

 

 

References: 
Twiga (https://twiga.ke/) 

IFC (https://www.ifc.org/wps/wcm/connect/news_ext_content/

ifc_external_corporate_site/news+and+events/news/impact-stories/technology-

helps-african-farmers-sell-what-they-sow) 
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What is Critical about Financial Instruments? 

By Peter Welch, Georgia, CEO GlobalCfo.LLC 

Accounting Series – article No: 30 

Accounting Theory – Advanced Part 20 

 

Where are we? 

In a similar way that we have a package of financial standards pertaining to con-

solidations (so far we have addressed IAS 27 and IAS 28) we also have a pack-

age of standards pertaining to financial instruments. Certainly, up until the 

emergence of revenue, IFRS 15 and leases, IFRS 16, it could be argued that fi-

nancial instruments, along with accounting for hedge transactions, were the 

most complicated and hard to understand standards. Again you should note 

that in all these articles we are targeting the key points in order to gain an awa-

reness of the accounting issues. But, by the same token, the standards them-

selves must in all instances be read thoroughly and its application and imple-

mentation within each entity must be documented in great detail. It is actually a 

simple premise, being aware of the standards begs the question, do they apply 

to my organization. No standard can answer that question.  

Photo: asia one  
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Financial Instruments and Standards 
So what is so critical about financial instruments? The standard itself identifies 

the scope of what the IASB considers to be a financial instrument that also 

embraces hedging transactions to be discussed. 

As you read below the extract (courtesy of www.Next-Finance.net ) from what 

happened to Barings, one of the most prestigious banks in the United Kingdom, 

now bankrupt following losses caused by Nick Leeson, one of its traders, you 

will realize how critical compliance with these financial standards are pertaining 

to financial instruments. We have repeated many, many, times the necessity that 

all financial statements must adhere to the framework, faithful representation 

and transparency, comparability and substance over form. Additionally, internal 

controls, SOX 404, over financial reporting (ICFR) along with COSO (2013-17) re-

quires mandatory compliance. 

Relative to what happened, and the size and structure of Barings, a major bank, 

it was so hard to believe that so many lapses could have occurred. 

Barely aged 25, Nick Leeson had a professional situation that he 

had never dreamed of, even though he had entered into a profes-

sional life about ten years too early. However, he soon lost money 

in his operations and hid the losses in an error account, 88888. 

He claimed that the account had been opened in order to correct 

an error made by an inexperienced member of the team. 

At the same time, Leeson hid documents from statutory audi-

tors of the bank, making the internal control of Barings seem 

completely inefficient. At the end of 1994, his total losses amoun-

ted to more than 208 million pounds, almost half of the capital of 

Barings. 

On January 16th, 1995, with the aim of “recovering” his losses, 

Leeson placed a short straddle on Singapore Stock Exchange and 

on Nikkei Stock Exchange, betting that Nikkei would drop below 19 

000 points. But the next day, the unexpected earthquake of Kobé  

http://www.Next-Finance.net
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shattered his strategy. Nikkei lost 7 % in the week while the Ja-

panese economy seemed on the verge of recovery after 30 we-

eks of recession. 

Nick Leeson took a 7 billion dollar value futures position in Ja-

panese equities and interest rates, linked to the variation of 

Nikkei. He was “long” on Nikkei. In the three days following the 

earthquake of Kobé, Leeson bought more than 20 000 futures, 

each worth 180 000 dollars. 

He tried to recoup his losses 

by taking even more risky 

positions, betting that the 

Nikkei Stock Exchange would 

make a rapid recovery; he 

believed he could move the market but he lost his bet, worse-

ning his losses. They attained an abysmal low, (1,4 billion dol-

lars), more than double the bankʼs capital who is now bank-

rupt because its own capital would be insufficient to absorb 

the losses generated by Leeson. 

A financial instrument is any contract that gives rise to a finan-

cial asset of one entity and a financial liability or equity instru-

ment of another entity.                                                           
IAS 32 par.11  

Photo: Breakingpic  
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IFRS Workbook: 
The standards require companies to disclose their exposure to financial instru-

ments and to account for their impacts in most cases as they happen, rather 

than allowing problems to be hidden (Nick Leeson hid the losses in an error 

account, 88888). 

When an issuer determines whether a financial instrument is a financial liability 

or an equity instrument, the instrument is an equity instrument only if both 

conditions (1) and (2) are met. 

(1)     The instrument includes no contractual obligation: 

 to deliver cash, or another financial asset, to another undertaking; or 

 to exchange financial assets, or financial liabilities, with another undertaking 

under conditions that are potentially unfavourable (will make a loss) to the 

issuer. 

(2)     If the instrument will, or may, be settled in the issuer’s own equity instru-

ments, it is: 

 a non-derivative that includes no contractual obligation for the issuer to deli-

ver a variable number of its own equity instruments; 

or 

 a derivative that will be settled by the issuer exchanging a fixed amount of 

cash, or another financial asset, for a fixed number of its own equity instru- 
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                             Mr. Peter Welch, CEO of GlobalCfo.LLC  

GlobalCfo.LLC is expert at developing entrepreneurs and building 3-5 year business plans and cash flow projections as a 

prerequisite for accessing financing sources. GlobalCfo.LLC targets accounting standards compliance and theory, sound 

infrastructure /process mapping and COSO 2013-17/solid internal controls, ERM, and last but not least documentation /

Policy and Procedures and other manuals. Additionally interim CFO services (or Rent-a-CFO by the hour/day) are offered 

locally or remotely as well as training at all levels and all functions not just accounting; e.g., management and leadership 

skills. Pre/Post-M&A is also offered.                                                                                    (http://www.GlobalCfoLLC.Com). 

Do you have a comment or do you want to give your feedback on this 

article? Do you want to write letters to the editor? Please use the link 

https://lucu.nkb.no/feedback/ 

ments. (‘FIXED for FIXED’) For this purpose, the issuer’s own equity instru-

ments do not include instruments that are themselves contracts for the fu-

ture receipt, or delivery, of the issuer’s own equity instruments. 

In addition, when an issuer has an obligation to purchase its own shares for 

cash, or another financial asset, there is a liability for the amount that the issuer 

is obliged to pay. 

 

IASB (eIFRS) 
4 (This Standard (IAS 32) shall be applied by all entities to all types of financial 

instruments except: 

 those interests in subsidiaries, associates or joint ventures that are accoun-

ted for in accordance with IFRS 10 Consolidated Financial Statements, IAS 

27 Separate Financial 1 Statements or IAS 28 Investments in Associates and 

Joint Ventures. However, in some cases, IFRS 10, IAS 27 or IAS 28 require 

or permit an entity to account for an interest in a subsidiary, associate or 

joint venture using IFRS 9; in those cases, entities shall apply the require-

ments of this Standard. Entities shall also apply this Standard to all derivati-

ves linked to interests in subsidiaries, associates or joint ventures.“ 

http://www.GlobalCfoLLC.Com
https://lucu.nkb.no/feedback/
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We Use Smartphones as Learning Tools 

Students use Smartphone for many different purposes. Many use the Smartpho-

ne for learning purposes in order to achieve the study objectives.  

Students use Smartphones for Different Purposes 
A study published in 2017, shows that in general students always used their 

Smartphones [1]. They use it in their homes, in recreation places, transportation, 

at university, and while walking.  The study found examples how the students 

used their Smartphones to do learning activities, namely: 

 checking the exams schedule 

 checking class timetable 

 checking grades 

 login to the university portal 

 using eLearning (LMS) 
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 using it to participate in the class learning groups 

 downloading class material 

 registering courses 

 reading tutors’ announcements 

 payment of fees 

 social networking learning 

In addition, the students use their Smartphone for other activities like social 

networking, entertainment, and ordinary calling.  

How can the Teacher use the Smartphone in the 

Classroom? 
If we move from the student view to the teachers’ view, we can ask how to use 

the Smartphone in the classroom. However, Smartphones are often the bane of 

teachers’ existence because they cause disruptions. We will not discuss that  

Photo: GF days  
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challenge in this article. We will instead point on possibilities Smartphone tech-

nologies offer the wired classroom. You should look at the following list as some 

examples  [2]. You can add on many other possibilities list. Before you consider 

trying any of these ideas, make sure you understand the policies that are in 

place at your school or institution. You should, in addition,  have checked with 

your administrator.  

Use educational apps 

One of the simplest strategies for engaging students using smartphones 

involves taking advantage of the thousands of educational apps as supple-

ments. 

Create educational apps 

After familiarizing kiddos with properly navigating smartphone apps, chal-

lenge some of the more tech-oriented ones to design and develop their 

own; many offer an open-source class on the subject. Lucubrate offers 

eLearning platform (LMS) and training how to use it. 

Scavenger hunts 

A scavenger hunt is a party game in which the organizers prepare a list de-

fining specific items, which the participants seek to gather or complete all 

items on the list, usually without purchasing them.  Smartphone scavenger 

hunts have proven a popular pastime for technophiles, and teachers have 

been known to use them to provide interactive lessons about everything 

from natural history to nature. 

Project Noah 

Biology educators love transforming their students into “citizen scientists” 

by asking them to snap photos and videos of their wilderness find and 

sharing them with pros and fellow fans alike. 

Send reminder 

Whether through text or apps, smartphones offer greater connectivity so 

teachers ensure students know when assignments are due, what materials 

to bring, test schedules, and more. 
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Text message rewrites 

In order to get younger readers more familiar with the ins and outs of 

classic texts, some intrepid educators are assigning rewrites in abbreviated 

speech through text messaging. Translating old stories into contemporary 

vernacular nurtures a greater understanding of the major themes, cha-

racters, and plotlines. 

Record podcasts 

With mobile audio technology, classrooms featuring podcasts can record 

and share their commentaries and interviews on the go 

Geocache 

Similar to a scavenger hunt, only more involved and detailed, classroom 

geocaching projects encourage participants to keep the movement flowing 

by adding their own treasure chests for other users to track down. 

Accessibility 

Explaining smartphone potential in creating greater accessibility for special 

needs students is an article in and of itself, as there are myriad applications 

for different requirements varying in severity. 

Photo: filipefrazao  
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Remembering notes 

Some teachers allow their students to snap photos of the chalkboard or 

whiteboard as class wraps up in case they couldn’t finish taking their notes 

fast enough. 

Access textbooks 

For classrooms where the textbooks are available via the Internet or ebook 

readers, smartphones equipped with browsers and e-reading apps lower 

the back strain associated with toting everything around in bookbags. 

QR codes 

The QR code (abbreviated from Quick Response Code) is the trademark for 

a type of matrix barcode (or two-dimensional barcode). A barcode is a ma-

chine-readable optical label that contains information about the item to 

which it is attached. A QR code uses four standardized encoding modes 

(numeric, alphanumeric, byte/binary, and kanji) to store data efficiently; ex-

tensions may also be used. Create QR codes and let students scan them 

for quick access to class materials, supplements, and anything else they 

might need to earn the best grades possible. 

Encourage literacy 

Whether teaching ESL, special needs, or mainstream students, numerous 

apps, assignments, and smartphone features allow users to learn grammar, 

spelling, pronunciation, and other essential literacy skills. 

Organizers 

Both teachers and students alike laud smartphones as a portable, quick, 

and convenient strategy for staying on top of anything and everything re-

lated to schooling. 

Going paperless 

Green up the classroom by converting as many class materials to digital as 

possible and encouraging students to store everything on their smartpho-

nes, tablets, computers, or other devices. 

Preserving lectures 

Shooting videos of lectures allow students who miss class or may not have 

caught something the first time around play catch up come exam time. 
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Alarms and timers 

Almost every smartphone these days comes with a timer and an alarm 

function, so flip it on when students must complete tasks within specific 

temporal boundaries. 

Crowdsourcing solutions 

Assign each student (or, more realistically, student groups) a smartphone 

and ask them to network with other individuals (or groups) to share their 

findings of what they’ve learned with the hopes of formulating more viable 

approaches to classroom content. 

After-school programs 

Rather than spending classroom time creating smartphone applications, 

some schools have started offering such training as an extracurricular acti-

vity in order to build lucrative skill sets and keep students away from 

dangerous decisions. 

Field research 

Laptops are bulky, and many educators and students alike have taken to 

gathering research out in the field in order to better conserve their energy 

and available space. 

E-mail 

Seeing as how most smartphones sync up with e-mail providers, it provi-

des one more convenient communication conduit between teachers and 

students. 

Clickers 

Instructors who love punctuating lectures with visuals like slideshows can 

convert their smartphones into tools for scrolling through materials. 

Animations 

For content unsuitable for shooting video, equip smartphone devices with 

the proper resources needed to draw up animations depicting anything at 

all – through physics and science demonstrations work nicely. 

Google Maps 

Available even on non-Android phones, Google Maps and similar applica-

tions provide numerous educational opportunities for geography and his- 
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tory classes in particular. Some teachers might even like the idea of 

drawing up virtual field trips students can participate in via their smartpho-

nes. 

Storyboarding 

Have students draw or shoot photos of sequential images and challenge 

them to draw up their own stories or storyboards involving both text and 

visuals. 

Blogging 

Blogging provides a wonderfully diverse tool for establishing a digital 

classroom, and it’s easy for teachers and students alike to post, comment, 

read, and follow analytics. 

Critical thinking 

Ask students to open up their smartphone browsers and send them to fake 

websites meant to nurture in them vital critical thinking skills about parsing 

fact from fiction on the Internet and beyond. 

Emergency numbers 

Because so many preschoolers and kindergartners love playing with their 

parents’ smartphones, some teachers have incorporated the devices into 

lessons about dialling their country’s respective emergency lines. 

Calculator 

Calculators come standard on pretty much every smartphone these days, 

and multiple apps exist for ones that either don’t have them or lack more 

advanced functions. It should be fairly obvious what benefits they provide 

the classroom! 

Grading and feedback 

Not only do smartphones allow for grading on the go, text and e-mail 

functions mean teachers have a way to ship feedback students can’t lose 

(or feed to their dogs) as easily as a sheet of paper. 

Memorization skills 

Create and distribute digital flashcards so students can stay on top of what 

they need to know – or, better yet, make them write and trade their own! 

Research suggests that fusing technology with traditional methods helps  
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nurture memorization skills, despite stereotypes of smartphone owners as 

forgetful types. 

Teaching digital literacy 

Responsibly using smartphones instils in students the digital literacy skills 

necessary to succeed in current — and, likely, the foreseeable future — job 

markets, so get them started as early as resources allow! 

Polling 

Take quick surveys of what students think and want by asking them to 

respond via smartphone apps designed specifically for real-time feedback. 

Why Use Smartphones as Learning Tools? 
Cell phones are different from a computer lab filled with computers or a cart of 

netbooks because the cell phone is personal technology. Most students have 

invested a great deal of time learning about the features of the cell phone, how 

to navigate and the limitations of the phone. The other reason to really rethink 

the cell phone debate is that learning on the cell phone can extend beyond the 

walls of the school or the confines of a class period. 

Photo: Pixabay  



 22 

Friday 21st  December 2018 

https://magazine.lucubrates.com/ 

This is a new time in education and with dwindling budgets, so we need to 

rethink possibilities, stretching every dollar. These mini-computers are walking 

through the doors each day, let’s put them to work. 

 

 

References 
[1] Basil Alzougoo (2017): THE USE OF SMARTPHONE FOR LEARNING ACTI-

VITIES BY UNIVERSITY STUDENTS IN KUWAIT. Conference Paper, Confe-

rence: 4th Teaching & Education Conference, Venice 

[2] TeachThought (January  2016) 

Do you have a comment or do you want to give your feedback on this 

article? Do you want to write letters to the editor? Please use the link 

https://lucu.nkb.no/feedback/ 

Lucubrate supports education for building skills and knowledge to all kind of businesses to crea-

te possibilities for jobs and make a lasting difference in people’s lives. Globally. 24/7. 

 Lucubrate makes you to a global skill builder. 

 Lucubrate contributes to building your knowledge. 

 Lucubrate sends you the Lucubrate Magazine to your email box. 

 Lucubrate offer you free courses. 

 Lucubrate gives you access to interesting blogs and information. 

 Lucubrate can make a difference for you. 

Education is a step by step process of gaining knowledge 

and skills.                  Go by Lucubrate 

https://lucu.nkb.no/feedback/


 23 

Friday 21st  December 2018 

https://magazine.lucubrates.com/ 

Mobile Phone is Your Bank:                                                             

Mobile Banking – Trends for Market Leadership 

The global trend to “mobilize” banking is in full swing, attracting not only major 

banks but community banks and credit unions as well. Mobile banking apps ha-

ve already become a standard of service for most financial institutions, so mere-

ly introducing an app is not enough now. Thinking of how to gain a competitive 

advantage with a banking app is a necessary component in developing a suc-

cessful mobile banking strategy. Gathering and analyzing notable mobile ban-

king trends can help banks to better understand the market, reveal emerging 

trends and stay one step ahead of other competitors.  

Insights Into Mobile Banking Today 
Mobile banking is becoming ever more popular among users. The data included 

in the latest Consumers and Mobile Financial Services report shows how quickly 

people are adopting mobile banking apps. For the past five years, the number of 

mobile phone owners with a bank account using a mobile banking app has  

Photo: bloomicon  
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doubled, reaching 43% in 2015. The majority of all these users are millennials. 

While high-earning, affluent customers are typically banks’ heavy lifters, in that 

they purchase the highest amount of financial products and services, millennials 

will soon also become the leading force on the market. Thus, mobile banking 

apps should primarily target these demographics. 

The same report states that the most common activities that users do in their 

mobile banking app are checking an account balance and recent transactions, 

transferring money between bank accounts, and receiving notifications from a 

bank. It means that customers have already successfully adopted essential mobi-

le banking functions and can perform most basic activities without visiting a 

bank office. 

Mobile Banking. 

Photo: Pixaby  

Some banking giants have already noticed that branch-based banking is no 

longer driving the growth. For example, in 2016, Bank of America cut hundreds 

of branches in an effort to focus more on mobile, online and ATM services. In 

fact, the overall number of visits to brick-and-mortar branches can be decreased 

by 33% if customers are prompted to utilize mobile banking and use it to depo-

sit checks.  That is why banks can reconsider the necessity and cost-effectiveness 

of branches with a low number of visitors. Instead, they can use the resulting 

budget surplus to make a splash with their mobile apps.  
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As stated in the Mobile Deposit Benchmark report, mobile check deposit is cur-

rently one of the most attractive mobile banking features for customers. The 

quality of user experience for this feature depends on many parameters, inclu-

ding how successfully customers can find one in their banking apps, how fast 

they can get help and how easy they can use the auto-capture feature. At the 

same time, a superior UX would seem rather questionable if banks have lower 

deposit limits for mobile banking than for ATMs or if they ask customers to hold 

physical checks for longer portions of time (e.g., 30 days) after making a deposit. 

 

Why Banks Are Going Mobile 
Mobile banking improves overall customer satisfaction and loyalty. According to 

the 2016 U.S. Retail Banking Satisfaction study, there is an immediate upsurge in 

overall satisfaction when customers use mobile banking. Customers with high 

mobile banking satisfaction are much more likely to recommend their bank to 

others as well as reuse a bank for another product than customers who do not 

use a banking app.  

Mobile banking also optimizes cross-selling. As stated in Fiserv’s 2016 study on  

Photo:           

Expect Best  
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mobile banking adoption, mobile banking affects average and total product hol-

dings. In particular, in just three months, these indicators increased 12% and 

11%, respectively. Mobile banking customers have 2.3 product holdings compa-

red to only 1.3 products for branch-only customers. 

Finally, mobile banking increases a bank’s revenue. In the same Fiserv study, it 

compared revenue generated among mobile banking and branch-only users. 

Data from eight credit unions and nine banks of varying asset sizes show that 

mobile banking customers bring 72% more revenue than branch-only customers. 

For mobile users at credit unions, revenue was 36% higher than for branch-only 

users. 

Key Takeaways 
When mobile banking first appeared on the market, it helped banks to attract 

new tech-savvy customers. However, within a short 10-year span, the technology 

is now nothing new. In order to further increase the number of mobile banking 

users and move toward the mobile-first approach, banks should strive to meet 

the needs of customers with excellent customer service through a mobile app.  

Photo: Startup Stock Photos  
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Do you have a comment or do you want to give your feedback on this 

article? Do you want to write letters to the editor? Please use the link 

https://lucu.nkb.no/feedback/ 

 The article is from Forbes, May 16, 2017. The Lucubrate editors have added 

on pictures.  

This means banks should make mobile banking interactions faster, more con-

venient and easier to use as well as develop value-added features that allow 

customers to access essential and more complex services from their phones. 

For truly satisfactory transactional experience, banks should strive to provide 

slick and fast access to the most frequently used functions such as paying bills 

or checking account balances. A banking app should also ensure easy money 

movement between accounts that allow customers to effectively manage their 

finances on the go. Creating a mobile app with an online loan application func-

tion will also increase the speed and ease of banking interactions. And by incor-

porating the ability to live chat, banks can make customer communications more 

informal and in some cases less time-consuming than a phone call or a visit to a 

branch office. Altogether, these mobile banking features would help shape a po-

sitive customer experience. 

Thanks to mobile banking, financial institutions can not only improve customer 

satisfaction and loyalty but also increase their revenue, reduce average transac-

tion costs and optimize cross-selling processes. As banking apps become more 

prevalent on the market, only those banks with attention to their digital initiati-

ves will be able to reap all mobile banking benefits. 

https://lucu.nkb.no/feedback/
https://www.forbes.com/sites/forbestechcouncil/2017/05/16/mobile-banking-exploring-trends-for-market-leadership/#698ce3586962
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THE TVET EXPERT OF THE WEEK  

     Mrs Raisha Singh 

 

 

 

 

Mrs Raisha Singh is currently employed as the Deputy Principal: Registrar and 

Student Support at Flavius Mareka TVET College. She has 23 years’ experience in 

the Technical Vocational Education and Training College sector.   

Her journey started at Majuba Further Education and Training College as a Lecturer for 

4 years and was then promoted to Senior Lecturer for 7 years in the same College. She 

was then promoted to Mnambithi TVET College where she served as the Ladysmith 

Campus Manager for a period of 10 years.  She has acted in various positions such as 

the Human Resource Manager, Quality Assurance Manager and Deputy Director: Corpo-

rate Services at Mnambithi TVET College. 

Mrs Singh is now promoted to Deputy Principal: Registrar and Student Support at 

Flavius Mareka TVET College in 2017.  

Other positions held by Mrs Singh include part-time tutoring at Damelin and UNISA, 

Examiner for the NCV subject Introduction to Information Systems L2, Internal Modera-

tor for the subject Systems Analysis and Design L3 and Marker for the National Exami-

nations at the Department of Higher Education and Training.  Mrs Singh was also ap-

pointed by Umalusi as a member of the Qualifications Reference Group to review the 

NCV Policy. 

 

 

 

 

 

Mrs Raisha Singh, South Africa 

Mobile:+27832327948 

Email:raishas@fmfet.net 
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Book 

Mobile Learning Mindset  
By Carl Hooker  

 

 

 

 

 

 

Mobile Learning Mindset: The Teacher's Guide to Imple-
mentation 

The Mobile Learning Mindset series offers practical knowledge and strategies for 

successful implementation of K-12 BYOD programs and 1:1 initiatives. This six-

book collection provides district leaders, principals, teachers, IT staff, educational 

coaches and parents with the information they need to make any mobile lear-

ning program a success. The Teacher's Guide to Implementation offers insight 

and inspiration to teachers who are about to participate in a mobile device initi-

ative or already have. Through practical examples the book addresses how to le-

verage mobile technology to center learning around the student, provide 

efficient formative assessments and facilitate parent communication and profes-

sional development.  
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The best seasonal greetings to all Lucubrate Magazine readres. The best wishes to you and 

to yours. We wish you will be surrounded by all the things  and people you hold dear. 
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